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ESTABLISHED 1984
Oregon Wine Press — then named Oregon Wine 
Press Calendar — was launched in 1984 by Portland-
area natives Richard Hopkins and Elaine Cohen. In 
2006, the magazine was purchased by News-Register 
Publishing Co., a family-owned, fourth-generation 
publishing company located in McMinnville, Oregon. 
From its base in the lush Willamette Valley, OWP 
continues the long tradition of excellence established 
by its founders.

EDITORIAL STATEMENT
As Oregon’s only wine-focused monthly magazine, 
OWP has been the leader in providing in-depth, com-
prehensive coverage of Oregon’s wine industry for more 
than three decades. 

WHY CHOOSE OWP?
Oregon’s Only: Circulated throughout the North-
west and the nation, OWP gives advertisers a trusted, 
proven vehicle to reach Oregon’s most devoted wine 
enthusiasts and tourists who visit our wine country.

Monthly Publication: OWP is a monthly magazine, 
so, unlike quarterly wine magazines in the area, our 
news and features are fresh and up to date. Advertising 
on a monthly basis in OWP will provide your com-
pany the greatest exposure and will qualify you for a 
frequency discount.

Editorial Content: OWP serves the entire state of 
Oregon with well-balanced coverage. We aim to bring 
all of the state’s wine regions into the spotlight. 

Large Circulation: OWP is a free publication avail-
able at nearly 1,000 locations throughout Oregon 
and across the country; it is also available through 
paid subscription. Monthly distribution ranges from 
20,000 to 25,000. 

Competitive Pricing: Advertising rates in OWP are 
moderate for the impact generated.

Distinctive Graphic Design: OWP strives for its own 
distinctive look among its competitors. Our profes-
sional team of designers will design and produce your 
ad without charge. We’ll work with you to create an in-
stant visual connection with your potential customers. 

Testimonials: As a testament to OWP, winemak-
ers, winegrowers and avid readers stand behind our 
magazine. We’re constantly reminded by readers how 
important it is to have a statewide publication devoted 
exclusively to Oregon wine.
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EDITORIAL CONTENT
OWP content is well balanced to serve our readers 
with insightful reporting on all segments of Oregon’s 
wine industry. We strive to cover topics that take read-
ers from behind the scenes in the winery to the wine 
shop shelf and all points in between. 

The following monthly departments    
   cover a variety of topics. 

Newsworthy  Read about the latest  
happenings within Oregon’s wine industry. 

Cellar Selects  Peruse selections from 
OWP’s expert-led tasting panel. A favorite 

of loyal readers.

Portraits  Learn stories of successful Oregon  
wineries and the people behind them.

Foodstuff  Find out the latest on Oregon wine  
country’s acclaimed restaurants and those that  
support Oregon wine, plus recipes from talented  
local chefs and food-savvy winery staff.

Commentary  Hear what others are saying  
about hot topics.

Calendar  Mark your calendar using  
OWP’s comprehensive list of wine events.

Oregon Wine Country Maps  Let OWP guide  
you to your next wine country destination.

Winery Directory  Searchable online and in print 
every January in the Oregon Wine Almanac.
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Effect

OREGON WINERY HELPS SAVE  
NATIVE INSECT FROM EXTINCTION

NEWSWORTHY

BY PATTY MAMULA

Oregon’s wineries lead in 
restoring natural habitats 
while promoting sustain-

able practices. Van Duzer Vineyards 
gained distinction when it created 
specialized habitat havens to attract 
to the Fender’s blue butterfly, helping 
save it from extinction.

Van Duzer’s role in this story began 
in 2009. Its 82-acre West Salem prop-
erty lies adjacent to the Baskett Slough 
National Refuge (nearly 2,500 acres of 
forest and prairies) and several local 
farms. Bruce Sonnen, Van Duzer’s 
property manager, explained how the 
geography drew the interest of U.S. 
Fish and Wildlife Service.

One nearby farmer, participating 
in the USDA Conservation Reserve 
Program, had allowed the land to 

return to nature, letting wild grasses 
and trees grow. The discovery of a few 
Fender’s blue butterflies in this area 
encouraged U.S. Fish and Wildlife to 
secure a $35 million restoration grant.

Van Duzer signed a voluntary 
good neighbor landowner agreement 
to assist in restoring the butterflies. 
With this agreement, U.S. Fish and 
Wildlife personnel began working to 
restore a nine-acre prairie habitat on 
Van Duzer’s property. Invasive plants, 
such as blackberries, Scotch broom, 
and grasses, were removed, and a 
variety of herbaceous flowering forbs 
were planted. These are wildflowers: 
goldenrod, gentian, fireweed, forget-
me-not, larkspur, lupine, monkshood, 
poppies and violets. The forbs also 
attract the Fender’s blue butterfly.

The restoration work also pro-
moted growth of Kincaid, spur and 
sickle keeled lupine, where the but-
terfly lays its eggs.

The life cycle of the Fender’s blue 
is brief. Sonnen said, “Sometime in 
mid-May when the temperatures are 
consistently in the 70s, the butterflies 
start flying around for about a month.” 
During that time, they lay eggs on the 
leaves of the Kincaid lupine. The larvae 
hatch and feed until early July, when 
they drop to the base of the plant, 
entering diapause or hibernation. The 
larvae emerge the following spring, 
transform into pupas and finally, but-
terflies. The cycle continues as they 
take flight and lay eggs.

Over the years, Sonnen and his 
crew faithfully continued habitat res-
toration, hoping the butterfly would 
make an appearance. Finally– in 2014– 
their efforts were rewarded. Several 
Fish and Wildlife staff were netting 
butterflies when “suddenly they 
realized they had one. We named her 
Eve. We realized she was a pregnant 
female because of her large abdomen. 
Cameras started clicking. We ended 
up with nearly 170 photos. You would 
have thought these guys were taking 
baby pictures,” Sonnen said.

The small butterfly has a wingspan 
of about an inch. “They are the size of 
your thumbnail,” said Sonnen. Males 

have iridescent sky-blue wings and 
females rusty brown. “They also have 
two black lines on their wings,” said 
Sonnen, “distinguishing them from 
silver butterflies.” 

The Fender’s blue species was first 
documented in the 1920s. Biologist 
Ralph Macy named the butterfly after 
his friend, Kenneth Fender, an entomol-
ogist local to the Willamette Valley.

After discovering Eve, two more 
Fender’s blue butterflies were docu-
mented at Van Duzer the next year, 
four in 2016, followed by 16 in 2017. 
While biologists continue visiting the 
property each spring, the population 
have increased enough for extrapo-
lated, not individual, counts.

Recently, the Fender’s blue butterfly 
was reclassified as “threatened,” and 
no longer considered endangered. “It 
is the first insect to be de-listed from 
the endangered list,” said Angela Gar-
gano, founder and marketing consul-
tant with Fresh Take Creative.

Along the way, Sonnen has intro-
duced other landscaping practices 
to improve native habitat. “I found a 
herdsman who brings his sheep onto 
the property and sets up fencing to 
enable focused grazing,” said Son-
nen. “Each summer a herd of 120- 150 
ewes visit Van Duzer for ‘flash graz-
ing.’ It reduces mowing and the use of 

ABOVE: A female 
Fender's blue 
butterfly. RIGHT: 
A female Fender’s 
blue butterfly on 
a Kincaid lupine in 
the upland prairie 
fields at Van Duzer 
Vineyards. PH
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OWP 
STAFF
Michele Francisco 
Editor 
503-687-1266 
michele@oregonwinepress.com

Jenna Preston 
Sales & Account Manager 
503-687-1253 
jenna@oregonwinepress.com

Bonnie George 
Account Executive 
503-383-5053 
bonnie@oregonwinepress.com

Niki Volz 
Account Executive 
503-856-5777 
niki@oregonwinepress.com
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PORTRAITS

BY AAKANKSHA AGARWAL

“There hasn’t been a single 
year when I haven’t spent 
at least a month in Napa 

Valley,” notes Brooke Delmas Robert-
son, recalling childhood crush pad 
memories of barefoot grape stomping.

Delmas Robertson was born there, 
growing up amid the rhythms of 
vineyard life, even when her fam-
ily moved away from the vines. Her 
parents, dreamers with more ambi-
tion than money, settled briefly in 
a small cottage in Calistoga in the 
early 1980s. “They couldn’t afford it,” 

Delmas Robertson 
says. “But it was on 
10 acres of mostly 
scrubland, with a 
small ghost winery 
and an ambitious 
goal of planting 
wine grapes.”

That dream had to 
wait. With two children 
and mounting financial pres-
sures, the family moved frequently, 
chasing opportunity. Steve Rob-
ertson, Delmas Robertson’s father, 
worked a variety of jobs, from housing 

development to fitness equipment 
distribution, while her mother, Mary 
Robertson, was employed by wine 
importer Wilson Daniels. Despite 
obstacles, they stayed closely tied to 
wine country through relationships 

with winemakers and vine-
yard managers. Delmas 

Robertson recalls 
vivid childhood 

moments.
“We grew 

up with Molly 
and Cooper 
Kenward. 
Their dad, 

Tor, served as 
winemaker at 

Beringer Vine-
yards for nearly 

three decades before 
launching TOR Kenward 

Family Wines. He had a small vine-
yard, so we’d all help pick it before 
heading to Beringer to foot-stomp 
the grapes on the crush pad.”

DELMAS
In The Rocks District  of Milton-FreewaterTastings by appointment
delmaswines.com

A Dream Come True
HOW TRAGEDY UNITED ONE FAMILY  

TO ACHIEVE A SHARED WINE GOAL 
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ABOVE: Brooke 
Delmas Robert-
son standing in 
family-owned 
SJR Vineyard 
with father Steve 
Robertson.

MAILING ADDRESS
Oregon Wine Press 
P.O. Box 727, McMinnville, OR 97128

OWP STAFF OFFICE
Oregon Lithoprint 
1315 N.E. Miller St., McMinnville, OR 97128

Please make an appointment before visiting us!
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TESTIMONIALS
READERS

I really enjoy the work that you guys do at the 
OWP. As you are certainly aware, it is nearly 

impossible to toe the line between consumer and 
industry audiences and to satisfy the needs of both in 
one publication. You and your staff absolutely nail it.
Bill Hooper, Paetra Wines

I spent more than a decade in the Willamette 
Valley before returning to Baker City in 2016. I 

enjoy the connection to the rest of the Oregon 
Industry through The Wine Press that I no longer have 
here. It’s great to see and hear the stories of others 
outside of my region and across the stat.  
Travis Cook, Copper Belt Wines, Snake River Valley  

I was really delighted in your coverage in OWP 
of South Salem Sips. My wife and I visited 

Cória Cellars last summer after seeing them in a Cellar 
Selects choice. After so many years of loving northern 
Willamette Valley wineries, I was totally unaware of 
this region, and it’s quite a shock to see such well-
developed vineyards! Cória has a great facility, friendly 
folks, a killer view and terrific wine.”
Dave Stewart, Willamette Valley

Your publication is very professionally 
presented. We always look forward to each 

issue. Being from Yamhill County, we feel a sense of 
pride in the quality of the coverage. Keep on!”
Jeff and Kathy Pearson, Carlton

I wanted to thank you for the beautiful job you 
did with the 20 year anniversary article. I’ve 

received so many nice notes with congratulations. I 
loved reading what my colleagues said, too. Thank you 
very much for helping us, as an industry, celebrate and 
learn!
Jessica Mozeico, Et Fille Wines

ADVERTISERS
We decided to make an advertising investment 
to reach the Oregon wineries and their 

customers. Our diligence resulted in selecting The 
Oregon Wine Press as our ad partner. They have been 
terrific to work with, from account management to 
creative and messaging. We are so happy with them 
and the results! 
Charlie Burrows, Power Systems Plus

We thank OWP for being the voice of our 
industry through collaborative, educational 

and entertaining content. The publication has helped 
us share our story with the people that matter the 
most to us. Thank you, OWP, for being such a great 
partner for our winery. 
Christine Collier, Willamette Valley Vineyards

I am interested in advertising in OWP because 
since the onset of my participation in the 

Oregon wine industry, I have considered them the 
most faithful, committed and informative publication 
in our state about our wine industry.  In addition, 
they’ve always been creative in how to establish, keep 
and maintain industry participants, and wine aficiona-
dos interested in their monthly publications.  I 
consider OWP a true partner to my winery and my 
winery’s goals. I also consider OWP a true partner, and 
of great service to our most important audience, the 
wine drinkers.
Mauricio Collada Jr. MD, Cubanísimo Vineyards

OWP has been a pivotal marketing partner to 
help us build our statewide online presence 

and business growth. Since advertising in OWP and 
reaching a highly relevant consumer audience, we’ve 
seen a 25% increase to our website traffic and average 
page views have improved by 30%.” 
Stacy Heatherington, Oregon.com

We appreciate OWP so much we asked to 
become a distributor! Our associates, along 

with our customers, look forward to each monthly 
issue and connecting with the winegrape community. 
An advertiser as well, we’ve been very pleased with the 
response from our ad campaigns. Thank you for 
continuing to produce a quality publication backed 
by great customer service.”
Lisa Gossett, Oregon Vineyard Supply  

INDUSTRY LEADERS
I just read the OWP review of “Voodoo 
Vintners.” Thank you so much! It means so 

much to me. I’m actually getting a little misty reading 
it — it is so beautifully written. I have already heard 
from one winemaker’s wife who read the review and 
wants to buy the book. I think your review might be 
the single most important one for this book because it 
will reach everyone in the Oregon wine community 
who cares about this (admittedly obscure) issue. I can’t 
thank you enough. Thank you, thank you, thank you!”
Katherine Cole, The Oregonian
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GET TO KNOW THE OWP READER

GENDER

Female
54%

Male
46%

60-plus
25%

50–59
24% 40–49

17%

21–29
10%

30–39
24%

AGE

College Degree
78%

Some 
College

20%

No 
College

2%

EDUCATION

Managerial/
Professional

53%

Unmployed

2%

Employed
28%

Retired
17%

EMPLOYMENT

WINE INDUSTRY

Less than 

$40k
      11%

11%

$50k–
$74k
18%$75k–

$99k
20%

$100k 
or more
40%

HOUSEHOLD INCOME

READS NEWSPAPER*

No
63%

Yes
37%

RE
ADS MAGAZINES*

Yes
82%

No
18%

10-plus

TA
STING ROOM VISITS*

5 to 9
35%

1 to 4
60%Oregon

82%

WA
        7%

Other
 11%

ST
ATE OF RESIDENCE 

$40k–$49k

VIS
ITS OWP WEBSITE

Yes
75%

No
25%

1 to 4
27%

10-plus
16%

5 to 9
56%

RE
STAURANT VISITS* 

TIM
ES TRAVELED*

1 to 2
25%

3 to 4
35%

5-plus
40%

BO
TTLES PURCHASED*

4 to 8
34%

1 to 3
19%12-plus

29%

8 to 11
18%

No
61%

Yes
39%

5%

1 to 4
84%

5 to 9
12%

10-plus
4%

AV
ERAGE PER MONTH

*per month

$11 to $20
34%

$21 to $39
43%

$40-plus
18%

5%
$10 

or less

BOTTLE PRICE*

*average *per year

*regularly
*regularly

*per month; full-s
ervic

e

*per month; includes w
in

er
ie

s

General   
Demographics

Wine Buying 
Habits

Reading  
Habits
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READER AT A GLANCE
54%	 are female 
46%	 are male
78%	 have earned a college degree
53%	are professionals/managers
60%	 earn at least $75,000 per year 
	 (household)
82%	 subscribe to magazines 
95%	 visit tasting rooms/wineries 
	 at least 1 to 4 times a month
56%	 eat at full-service restaurants  
	 5 to 9 times a month
75%	 travel at least 3 to 4 times a year
82%	 regularly read magazines
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MAXIMIZE YOUR BENEFITS WITH EACH STEP
Contact a marketing representative today for more information

UNCORK YOUR WINERY’S MARKETING 
POTENTIAL with 3 easy steps

WINE COUNTRY MAPS

 Nebuchadnezzar Listing includes 
name, address, phone, website, hours, 
short description and logo. Your name 
will appear larger on the map with a 
colored icon as well. *$100/month. 
 Magnum Listing includes name, 
address, website and hours, plus your 
name will be in a larger font with a 
colored icon on the map. *$50/month.

*6 or 12 month contracts only

Step 1:  
STAND OUT 
FROM THE 

CROWD

4785 Salem Dallas Hwy, Salem | 503-383-9058 
westhillsvineyards.com | Wed–Sun, 12–7 p.m.

	�West Hills Vineyard

1754 Best Rd NW, Salem 
503-588-1763
cubanisimovineyards.com

Come enjoy our award winning wines, and the Oregon 
wine experience, Cuban style! Pride, Passion, Pinot!

	� Cubanisimo

Step 2: GET THE WORD OUT

Brand new winery? Hosting a huge event? 
Newly remodeled tasting room?  

Offer unique activities? 

Take advantage of your mapping discount 
for in print promotion! 

SIZE FULL PRICE 30% 40%

1/10TH $340 $238 $204

1/8TH $435 $305 $261

1/4 V $810 $567 $486

1/2 H $1,500 $1,050 $900

FULL PAGE $2,850 $1,995 $1,710

6 ADS 12 ADS

Step 3: BECOME A MEMBER

Join the Oregon Wine Press Club today  
and enjoy additional promotion

PLATINUM $500/year 
FREE with 12-month  

ad contract 

PREMIUM $300/year 
FREE with 6-month  

ad contract 

• Prominent directory  
   listing placement

• Event promotion  
   online and in print

• Monthly ad encouraging readers to  
   use the directory and support local

• A “Thanks to our Members” section  
   in each issue and more!

INCLUDES 30% TO 
40% OFF ALL OTHER 

IN PRINT ADS

Upgrade your 
map listing
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WHEATLAND FERRY

99W

153

221

99W

223

223

194

22

22

51

221

22

214

213

99E

SALEM

TURNERINDEPENDENCE
MONMOUTH

RICKREALL

DALLAS

BROOKS

AMITY

Jefferson

Chemeketa Cellars

Bjornson,
Sunbreak Wines

Bledsoe-McDaniels

Evening Land

Corollary Wines
Lingua Franca

Dukes Family Vineyards
Mystic
Tekstura Wine Co

iOTA
Antica 
Terra

Wine Fauve
Keeler
  Estate

Amity Vineyard

Domaine Drouhin Oregon

Hauer of the Dauen

Silas

Coelho

Rizzo Winery
GC Wines

Vincent Wine Co.

Varnum

Bethel Heights

Walter Scott
Zenith

Honeywood

St. Innocent Winery

Trinity 

Vitae Springs

Illahe

Amalie Robert

Van Duzer

Havlin 
Vineyards

Cherry Hill
Hudak Family
Vineyards

Iterum Wines Redhawk

Witness Tree

Left Coast Evesham Wood/Haden Fig

Elysium Botanicals Winery & Vineyards

Willamette Valley 
Vineyards

Darque Wines

Third Block

La Chouette Vineyard

Eola Hills Legacy Estate

Eola Hills

Namasté

Cynthian Vineyards

Open Claim

Bryn Mawr
Domaine 524

Firesteed

 Benedetto Vineyards

Andante Vineyard

Stangeland

Cristom

Kuenzi Family Vineyards

Wetzel Estate

CORIA ESTATES
SASS WINERY

ANKENY VINEYARD

STOMP BY 
CROFT VINEYARDS

BRAVURO CELLARS VINEYARD

DAVID PAIGE WINES

BROOKS WINES Scenic Valley

CUBANISIMO

JOHAN VINEYARDS

WEST HILLS VINEYARDS

ADVERTISING SPECS

AD SIZE	 WIDTH	   HEIGHT    FULL PRICE

Glossy	 10	   12 (trim)        $3,740

Full Page	 9	   10.5                 $2,850

1/2 (horizontal)	 9	   5.125               $1,500

1/2 (vertical)	 4.375	   10.5                 $1,500

1/4 (vertical only)	 4.375 	   5.125               $810

1/5 (square only)	 4.375	   4.05                 $610

1/8 (horizontal)	 4.375 	   2.4444             $435

1/8 (vertical)	 2.0625	   5.125               $435

1/10 (horizontal)	 4.375	   1.9                   $340

1/10 (vertical)	 2.0625 	   4.05                 $340

 
MULTI-RUN DISCOUNTS* 
Contact jenna@oregonwinepress.com for full Rate Card and 
information on multi-run discounts.

1/2 VERT

1/5 
SQUARE

1/10 HORZ

1/10
VERT1/8

VERT

FULL PAGE

1/2 HORZ

1/4 VERT

1/8 HORZ

WINE COUNTRY MAPS

 Nebuchadnezzar Listing includes name, address, 
phone, website, hours, short description and logo. 
Your name will appear larger on the map with a col-
ored icon as well. *$100/month. 

 Magnum Listing includes name, address, website 
and hours, plus your name will be in a larger font with 
a colored icon on the map. *$50/month.

*Contact sales rep for details. Requires 6- to 12-month contract.

1754 Best Rd NW, Salem 
503-588-1763
cubanisimovineyards.com

Come enjoy our award winning wines, and the Oregon wine 
experience, Cuban style! Pride, Passion, Pinot!

	� CUBANISIMO

4785 Salem Dallas Hwy NW, Salem  |  503-383-9058 
westhillsvineyards.com  |  Wed.–Sun., 12–7 p.m.

	�WEST HILLS VINEYARDS
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WEBSITE
WWW.OREGONWINEPRESS.COM 

OWP’s website offers all stories from the current 
publication, an archive of articles, a searchable Wine 
Country Directory, extensive calendar of events and 
more. A virtual version of the magazine and Almanac 
also allows individuals to read each issue page by page 
increasing your in-print ad exposure.

DIGITAL ADVERTISING 
All ads link to your website for superior traffic. Sizes 
include: Half Banner, Big Box, Big Box Premium, Half 
Box, Leaderboard and Leaderboard Premium.

All premium positions include three frames rotating in 
a loop once the page has loaded. All premium ads share 
exclusive placement.

WEB AD SPECS

WEB STATS
The Oregon Wine Press online platform receives  
10,000 unique visits per month, with one-third of 
visits to OWP.com lasting more than two minutes. 
Advertisements on OWP.com average around 17,500 
impressions per month.

VIRTUAL EDITION

A virtual version of OWP, as well as the Oregon Wine 
Almanac, is available online via e-edition software. 
Follow links within articles and ads, and enjoy an 
archive of previous editions, too.

SOCIAL MEDIA 

@OREGONWINEPRESS

Follow OWP on Facebook and Instagram to keep up 
with what’s going on in Oregon wine. OWP staff shares 
photos and events. Advertisers enjoy extra coverage on 
all our social media platforms. 

LEADERBOARD HALF LEADER

BIG BOX

HALF BOX

Leaderboard                    728 x 90 pixels             $250

Half Leaderboard          300 x 90 pixels             $150

Big Box                               300 x 250 pixels           $200

Half Box                             300 x 125 pixels           $135



OW P 2 0 26  M E D I A K I T   9

A couple enjoys the Chehalem Mountains Winegrowers’ Magic in the Mountains 
tasting in Newberg at The Allison Inn & Spa. (As seen in September 2021 OWP.) 

Photo by Raymond Hall/Click Photography

Cannon BEaCh

Savor Cannon 
Beach

The four-day festival showcases the 
bounty of Northwest wine and cuisine 
while restaurants, galleries and shops 
add a weekend full of tastings, spe-
cial dinners and cultural events. Popu-
lar events include the Thursday Night 
Throwdown, a contest between Oregon 
and Washington wines. In the Battle of 
the Blends, participants taste selected 
award-winning red and white blends 
from around the Northwest and vote for 
their favorites. Saturday is the Wine Walk 
featuring approximately 40 Northwest 
wineries pouring tastings at businesses 
throughout the community. 

featured event

Locations throughout Cannon Beach
888-609-6051 | www.savorcannonbeach.com

MarCh 10–13

CALENDAR UPGRADE
Boost event attendance with our online and 
print calendar upgrades. 

Premium - $250
 Your event appears at the top of the 
calendar page on oregonwinepress.com for 
1-month with a landing event page featuring 
photos, maps and logos. 
 A boxed listing of the event appears on the 
calendar in the print edition.

EVENT 
CALENDAR

Hosting a wine related event?

Premium Plus  
$450
All digital premium 
features extended 
to 3-months with 
print feature for 1 
month.

Post to our Free event 
calendar here or head to 
oregonwinepress.com/
calendar-submit-form  
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ALMANAC 
DIRECTORY

Perfect for restaurants, 
lodging, nurseries, 
wine supplies shops, 
touring companies 
and more.

Premium 
$150

Platinum  
$250
A platinum upgrade 
includes a boxed 
listing with extra 
info and a full-color 
company logo.

OWP’s Oregon Wine Almanac, published each January, 
features an up-to-date list of all Oregon and Southern 
Washington Wineries organized by region with cor-
responding maps. Wineries have the option to upgrade 
their listings (see page 11) and purchase display adver-
tising (see page 7). In addition to wineries, the Almanac 
publishes major annual Oregon wine events with the 

option to upgrade to a premium listing (see Event 
Calendar, page 9). Lodging, retail and industry business-
es can also appear in the directory via premium and 
platinum listings only. In addition to the directory, the 
Almanac features the OWP Person of the Year, previ-
ous year in review, a vintage recap and complete 
Cellar Selects winner list.

ANNUAL OREGON 
WINE ALMANAC

STAY
  
AtTheJoy
A   5900 Zena Rd NW 

       Salem, OR 97304 
P   971-375-8772
W   www.atthejoy.com
E   info@atthejoy.com

Business Listings

  
AtTheJoy
A   5900 Zena Rd NW 

       Salem, OR 97304 
P   971-375-8772
W   www.atthejoy.com
E   info@atthejoy.com
   Amenities: Vineyard: 24 acres
 Property: 30 acres
 6,500 sq ft
 6+ bedrooms
 Outdoor Heated Pool
 Hot tub
 Gated
 Minimum stay: 2 nights
 More amenities listed on website
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Winery Directory
Maximize your winery’s DTC visibility and outreach

Searchable by Categories

UPGRADE 
YOUR LISTING

Searchable by Region

Includes every winery in Oregon and Southern Washington

Walk-ins welcome, Pet Friendly, 
Family Friendly, Live Music, etc.

Northern Willamette, Central 
Willamette, Columbia Gorge, 

Walla Walla, etc.

Join the Oregon Wine Press Club

ONLINE DIRECTORY

$300/year  $500/year 
Premium Platinum

UPGRADE 
YOUR LISTING

 $150/$75 with Premium  
Press Club Membership 

$250/$100 with Platinum 
Press Club Membership 

Includes every winery in Oregon and Southern Washington

Premium

Platinum

ALMANAC DIRECTORY

  
White Rose Estate
P   503-864-2328
W   www.whiteroseestate.com
A   6250 NE Hilltop Lane, Dayton
   Case Production: 3,000 

  
Remy Wines
A   17495 N.E. McDougall Road

 Dayton, OR 97114
P   503-864-8777
W   www.remywines.com
   Owner: Remy Drabkin
   Winemaker: Remy Drabkin
   Labels: Remy Wines, Three Wives
   Top 5 Varieties: Lagrein, Dolcetto,  

       Sangiovese, Pinot Noir, Pinot Gris
   Hours: Daily, noon–5 p.m.
   Map: Page 57
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Directory Homepage 
Winery name, address,  
phone number, website  
and email address 
30-50 Word winery bio 
Logo 
Choice of searchable categories 
     Unlimited 
     3

Platinum - $500/year

MONTHLY DIRECTORY 
PROMOTION IN PRINT

WINERY MAP LISTING

MONTHLY DELIVERY OF OWP

“WE SUPPORT THE OREGON 
WINE PRESS” DISPLAY CARD

ALMANAC AD CREDIT

*Included with 12 month ad contract

ONLINE DIRECTORY LISTING

EVENT PROMOTION
Online 
In-print

Listing Details 
Winery name, address,  
phone number, website  
and email address 
30-50 word winery bio  
(same as homepage) 
Google Map 
4 Photos 
About, unlimited words

Premium - $300/year

Directory Homepage 
Winery name, address,  
phone number, website  
and email address 
30-50 Word winery bio 
Logo 
Choice of searchable categories 
     Unlimited 
     3

MONTHLY DIRECTORY 
PROMOTION IN PRINT

WINERY LISTED ON MAPS

MONTHLY DELIVERY OF OWP

“WE SUPPORT THE OREGON 
WINE PRESS” DISPLAY CARD

ALMANAC AD CREDIT

*Included with 6 month ad contract

ONLINE DIRECTORY LISTING

EVENT PROMOTION
Online 
In-print

Listing Details 
Winery name, address,  
phone number, website  
and email address 
30-50 word winery bio  
(same as homepage) 
Google Map 
4 Photos 
About, unlimited words

Basic - $100/year

Directory Homepage 
Winery name, address,  
phone number, website  
and email address 
30-50 Word winery bio 
Logo 
Choice of searchable categories 
     Unlimited 
     3

MONTHLY DIRECTORY 
PROMOTION IN PRINT

WINERY LISTED ON MAPS

MONTHLY DELIVERY OF OWP

“WE SUPPORT THE OREGON 
WINE PRESS” DISPLAY CARD

ALMANAC AD CREDIT

ONLINE DIRECTORY LISTING

EVENT PROMOTION
Online 
In-print

Listing Details 
Winery name, address,  
phone number, website  
and email address 
30-50 word winery bio  
(same as homepage) 
Google Map 
4 Photos 
About, unlimited words

Our Goal is to help you promote in-person engagement 
through our online and in-print platforms

MEMBERSHIPS

OREGON WINE PRESS CLUB
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$500/AnnuallyPlatinum

Winery 
logo

Unlimited choice of 
searchable categories

Winery info

30-50 word bio

PROMINENT ONLINE DIRECTORY LISTING

Winery 
info

LISTING DETAILS

30-50 word 
winery bio

same as home 
page bio

Gallery of 4 photos

Unlimited number 
of words about 
your operation

Map guiding 
tasters to you

Heading to wine country?  
Start your destination search at 

oregonwinepress.com/directory 
or 

simply scan above QR Code

SUPPORT 
LOCAL 

WINERIES

Big Reds, Family Friendly, Great Views, 
Other Beverages, Pet-Friendly, Small 
Plates, Small Production, Walk-Ins 
Welcomed, Unique Activities and more!

Search by CATEGORY

Including the Northern, Central and 
Southern Willamette Valley, Central 
Oregon, Columbia Gorge, Oregon 
Coast, Portland Metro, SW Washington, 
Southern Oregon, Umpqua Valley, and 
Walla Walla Valley.

Search by REGION

Contact the Oregon Wine Press 
today for more information

Jenna Preston 
503-687-1253 | jenna@oregonwinepress.com

THANK YOU TO A FEW OF OUR 
OREGON WINE PRESS CLUB

MEMBERS 

Join the Oregon Wine Press Club
Guide tasters to YOUR WINERY

Upgrade your listing and enjoy additional 
membership perks, all while making 
your winery stand out from the crowd

OWP’S SEARCHABLE 
DIRECTORY

Plan your next Oregon 
Winery Experience with

Cathedral Ridge Tasting Room
974 OR 99 W, Dundee 
cathedralridge.com • 503-537-9977

Lytle-Barnett & Aubaine
110 A SW 7th St, Dundee 
lytle-barnett.com • 971-375-8772

Double Strand Wine
983 Quartz Dr, Mosier 
doublestrand.wine • 971-325-3219

Triple Oak Wine Vault
137 Locust St, Oakland 
tripleoakwinevault.com • 541-743-1885

Willamette Valley Vineyards
8800 Enchanted Way SE, Turner 
wvv.com • 503-588-9463

Del Rio Vineyards
52 N River Rd, Gold Hill 
delriovineyards.com • 541-885-2062

Lachini Vineyards
18225 NE Calkins Ln, Newberg 
lachinivineyards.com • 971-267-3657

Lenné Estate
18760 NE Laughlin Rd, Yamhill 
lenneestate.com • 971-348-4264

Maryhill Tasting Room
801 Waterfront Way, Suite 105, 
Vancouver, WA 
maryhillwinery.com • 360-450-6211

Monthly full page ad guiding 
our readers to you

MONTHLY PROMOTION
During the month they are taking place

*Submissions due by the 15th of the month prior

EVENTS PROMOTED IN PRINT

PLUS $100 Almanac ad credit, 
winery map listing, monthly delivery 

of OWP, and a “We Support the 
Oregon Wine Press” display card

MEMBERSHIP BENEFITS

OREGON WINE PRESS CLUB

Rotating 
selection of 

member info
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ONLINE DIRECTORY LISTING

Choice of 3 
searchable categories

Winery info

30-50 word bio

Heading to wine country?  
Start your destination search at 

oregonwinepress.com/directory 
or 

simply scan above QR Code

SUPPORT 
LOCAL 

WINERIES

Big Reds, Family Friendly, Great Views, 
Other Beverages, Pet-Friendly, Small 
Plates, Small Production, Walk-Ins 
Welcomed, Unique Activities and more!

Search by CATEGORY

Including the Northern, Central and 
Southern Willamette Valley, Central 
Oregon, Columbia Gorge, Oregon 
Coast, Portland Metro, SW Washington, 
Southern Oregon, Umpqua Valley, and 
Walla Walla Valley.

Search by REGION

Contact the Oregon Wine Press 
today for more information

Jenna Preston 
503-687-1253 | jenna@oregonwinepress.com

THANK YOU TO A FEW OF OUR 
OREGON WINE PRESS CLUB

MEMBERS 

Join the Oregon Wine Press Club
Guide tasters to YOUR WINERY

Upgrade your listing and enjoy additional 
membership perks, all while making 
your winery stand out from the crowd

OWP’S SEARCHABLE 
DIRECTORY

Plan your next Oregon 
Winery Experience with

Cathedral Ridge Tasting Room
974 OR 99 W, Dundee 
cathedralridge.com • 503-537-9977

Lytle-Barnett & Aubaine
110 A SW 7th St, Dundee 
lytle-barnett.com • 971-375-8772

Double Strand Wine
983 Quartz Dr, Mosier 
doublestrand.wine • 971-325-3219

Triple Oak Wine Vault
137 Locust St, Oakland 
tripleoakwinevault.com • 541-743-1885

Willamette Valley Vineyards
8800 Enchanted Way SE, Turner 
wvv.com • 503-588-9463

Del Rio Vineyards
52 N River Rd, Gold Hill 
delriovineyards.com • 541-885-2062

Lachini Vineyards
18225 NE Calkins Ln, Newberg 
lachinivineyards.com • 971-267-3657

Lenné Estate
18760 NE Laughlin Rd, Yamhill 
lenneestate.com • 971-348-4264

Maryhill Tasting Room
801 Waterfront Way, Suite 105, 
Vancouver, WA 
maryhillwinery.com • 360-450-6211

Monthly full page ad guiding 
our readers to you

MONTHLY PROMOTION
During the month they are taking place

*Submissions due by the 15th of the month prior

EVENTS PROMOTED IN PRINT

PLUS $75 Almanac ad credit, 
winery map listing, monthly delivery 

of OWP, and a “We Support the 
Oregon Wine Press” display card

LISTING DETAILS

Map guiding 
tasters to you

30-50 word 
winery bio

same as home 
page bioWinery 

info

$300/AnnuallyPremium
MEMBERSHIP BENEFITS

OREGON WINE PRESS CLUB

Rotating 
selection of 

member info
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HOW TO SUBMIT WINE
ELIGIBLE SUBMISSIONS 

Wine must be: 1) produced by 
an Oregon winery (wineries from 
Washington side of Columbia 
Gorge AVA or Washington side  
of Walla Walla Valley AVA also  
allowed); and 2) currently available 
to consumers. 

SUBMISSION PROCESS 

For each varietal or type, please 
send one submission (two 
bottles) per brand.* If more than 
one vintage is available, please 
send current release. Include retail 
price. During months with 
multiple varietals, please do not 
send more than four varieties/
types per tasting. Acceptable 
submission example: 2 bottles of one 
Pinot Blanc, 2 bottles of one White 
Pinot, 2 bottles of one Vermentino 
and 2 bottles of one White Blend. 
*Applies to wineries submitting more 
than one brand. 

DROP OFF/SHIPPING ADDRESS 

Oregon Lithoprint  
Attention: Cellar Selects OWP  
1315 N.E. Miller Street 
McMinnville, OR 97128
(Monday-Friday 8 a.m. — 5 p.m., 
Drop off, UPS or FedEx only)

EVALUATION PROCEDURES 

1) Submitted wine must be  
received by specific deadlines 
(see to the right) to be eligible for 
tasting. 2) Submitted wines will 
be tasted, but some wines may be 
held and combined with others of 
the same type for future tasting. 
3) No negative reviews published. 
Feature column limited only to 
“Recommended Wines.” 4) Evalua-
tions are conducted by an expert-
led tasting panel using a double-
blind method of selection.

QUESTIONS? Contact OWP Editor Michele Francisco  
503-687-1266 or michele@oregonwinepress.com

	FEB
	 Syrah, Tempranillo, Grenache, Gamay Noir, 		
	 Trousseau, Pinot Meunier, Mourvèdre, Baco 	

		  Noir, Dolcetto, Nebbiolo, Barbera, Maréchal 	
		  Foch, Tannat, Mencia, Sangiovese, Lagrein, 		
		  Counoise, Cinsault, other non-Bordeaux red 	
		  varieties and blends.* (+SPK)

		  SUBMISSIONS DUE: NOVEMBER 18 (TUESDAY)

	MAR
	 Cabernet Sauvignon, Cabernet Franc, Malbec, 	
	 Merlot, Petit Verdot, Carménère, other  

		  Bordeaux varieties and blends.** (+SPK) 
		  SUBMISSIONS DUE: DECEMBER 16 (TUESDAY)

	APR 	 Pinot Noir No. 1 (+SPK)

	 SUBMISSIONS DUE: JANUARY 20 (TUESDAY)

	MAY 	 Pinot Gris (including skin-contact) (+SPK)

	 SUBMISSIONS DUE: FEBRUARY 17 (TUESDAY)

	JUN 	 Rhône- and Loire-style whites and blends: 		
	 Melon de Bourgogne, Viognier, Chenin Blanc, 		

		  Marsanne, Roussanne, Sauvignon Blanc, 		
		  Picpoul, Muscat, Grenache Blanc, Chasselas (+SPK)

		  SUBMISSIONS DUE: MARCH 17 (TUESDAY)

	JUL 	 Rosé (+SPK)

	 SUBMISSIONS DUE: APRIL 21 (TUESDAY)

	AUG 	 Riesling, Gewürztraminer, Grüner Veltliner, 		
	 Müller-Thurgau, Sylvaner, Ehrenfelser, Kerner (+SPK) 

		  SUBMISSIONS DUE: MAY 19 (TUESDAY)

	SEP 	 Pinot Blanc, White Pinot, Auxerrois, Albariño, 	
	 Aligoté, Vermentino, Arneis, Sémillon, other 	

		  whites and blends *** (+SPK) 
		  SUBMISSIONS DUE: JUNE 16 (TUESDAY)

	OCT 	 Chardonnay (+SPK)

	 SUBMISSIONS DUE: JULY 21 (TUESDAY)

	NOV 	 Pinot Noir No. 2
	 SUBMISSIONS DUE: AUGUST 18 (TUESDAY)

	DEC 	 Sparkling, Dessert/Port-style, Fruit wines
	 SUBMISSIONS DUE: SEPTEMBER 15 (TUESDAY)

JANUARY: NO CELLAR SELECTS IN THIS ISSUE

(+SPK) Varietal-specific sparkling wine accepted. 
*Blend must be at least 75% non-Bordeaux varietals.

**Blend must be at least 75% Bordeaux varietals. 
***Excludes wines tasted in previous months.

CELLAR  
SELECTS 2026
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Want to be a distributor  
of OWP? It’s FREE!

For details, contact Chris Miller  
cmiller@oregonlitho.com

ANACORTES
Compass Wines
1405 Commercial Avenue
Anacortes, WA 98221
compasswines.com

ATLANTA
Perrine’s Wine Shop
1168 Howell Mill Road, N.W.
Atlanta, GA 30318
perrineswine.com

AUSTIN
The Austin Wine Merchant
512 W. Sixth Street
Austin, TX 78701
theaustinwinemerchant.com
House Wine
408 Josephine Street 
Austin, TX 78704 
housewineaustin.com

BALTIMORE
Bin 604
604 S. Exeter Street
Baltimore, MD 21202
bin604.com
Wine Underground
4400 Evans Chapel Road
Baltimore, MD 21211
wineunderground.us

BOISE
Boise Co-op Wine Shop  
915 N. Eighth Street
Boise, ID 83702
boise.coop

BOSTON
Bauer Wines & Spirits
30 Newbury Street
Boston, MA 02115
bauerwines.com
University Wine Shop
1739 Massachusetts Avenue
Cambridge, MA 02140
universitywineshop.net

BOULDER
The Boulder Wine Merchant
2690 Broadway Street
Boulder, CO 80304
boulderwine.com

CHICAGOLAND
Binny’s Beverage Depot
1720 N. Marcey Street
Chicago, IL 60614
binnys.com
The House of Glunz
1206 N. Wells Street
Chicago, IL 60610
thehouseofglunz.com
Lush Wine & Spirits
University Village 
1257 S. Halsted Street
Chicago, IL 60607 
lushwineandspirits.net
Mainstreet Wine & Spirits
5425 S. LaGrange Road
Countryside, IL 60526
mainstreetwine.us

Printers Row Wine Shop
719 S. Dearborn Street
Chicago, IL 60605
printersrowwine.com
Schaefer’s
9965 Gross Point Road
Skokie, IL 60076
schaefers.com

CINCINNATI
The Wine Merchant  
3972 Edwards Road
Cincinnati, OH 45209
winemerchantcincinnati.com

CONNECTICUT
Amity Wine & Spirits
95 Amity Road
New Haven, CT 06515

Continental Fine Wine 
58 William Street 
Greenwich, CT 06830  
continentalfinewines.com
Harry’s Wine & Liquor Market  
2094 Post Road
Fairfield, CT 06824
harryswine.com
Spiritus Wines  
220 Asylum Street
Hartford, CT 06103
spiritus.com
The Wise Old Dog
610 Quaker Lane S.
West Hartford, CT 06110
thewiseolddog.com

DALLAS
Dallas Fine Wine
3518 Oak Lawn Avenue 
Dallas, TX 75219 
dallasfinewine.com

UOVO Wine Dallas
2263 Valdina Street, No. 120
Dallas, TX 75207
uovo.art

DENVER
Argonaut Wine & Liquor
760 E. Colfax Avenue
Denver, CO 80203
argonautliquor.com
The Boulder Wine Merchant  
2690 Broadway
Boulder, CO 80304
boulderwine.com 
Davidsons Liquors
5555 Boatworks Drive
Highlands Ranch, CO 80126
davidsonsliquors.com
Luka’s Liquor
8457 S. Yosemite Street
Lone Tree, CO 80124
lukasliquorsuperstore.com
Mondo Vino
3601 W. 32nd Avenue
Denver, CO 80211
mondovino.net
Total Beverage
770 E. 104th Avenue
Denver, CO 80233

totalbev.com

DES MOINES
Ingersoll Wine & Spirits  
3500 Ingersoll Avenue
Des Moines, IA 50312
ingersollwine.com

HOUSTON
Richard’s Liquors
2545 Kirby Drive
Houston, TX 77019
richardsliquors.com

INDIANAPOLIS
Cork and Cracker
2126 E. 62nd Street 
Indianapolis, IN 46220 
corkandcracker.com
Twenty First Amendment
5561 N. Illinois Street 
Indianapolis, IN 46208 
21stamendment.com

KANSAS CITY
Cellar Rat Wine Merchants
1701 Baltimore Avenue
Kansas City, MO 64108
cellarratwine.com
Underdog Wine Co.
319 E. 55th Street
Kansas City, MO 64113
underdogwinekc.com

LAS VEGAS
Khoury’s Fine Wine & Spirits
9915 S. Eastern Avenue, No. 110 
Las Vegas, NV 89183 
khourysfinewine.com
Las Vegas Wine Company
9620 Las Vegas Boulevard S.
Las Vegas, NV 89123
lasvegaswineco.com

LOS ANGELES
Hi-Time Wine Cellars
250 Ogle Street
Costa Mesa, CA 92627
hitimewine.net
The Wine House
2311 Cotner Avenue 
Los Angeles, CA 90064
winehouse.com

MISSOULA
Missoula Wine Merchants  
311 N. Higgins Avenue
Missoula, MT 59802
missoulawine.com

MURRELLS INLET
Atlantic Discount Spirits
2901 S. Highway 17
Murrells Inlet, SC 29576
atlanticeye.com

NEW ORLEANS
Martin Wine Cellar
3827 Baronne Street
New Orleans, LA 70115
martinwinecellar.com 

NEW YORK
Astor Wines & Spirits
399 Lafayette Street
New York, NY 10003
astorwines.com
Crush Wine & Spirits
153 E. 57th Street
New York, NY 10011
crushwineco.com
The Le Du’s Wines 
600 Washington Street
New York, NY 10014 
leduwines.com
Morrell & Company
One Rockefeller Plaza 
New York, NY 10020
morrellwine.com
Park Avenue Liquor

292 Madison Avenue 
New York, NY 10017
parkaveliquor.com
Scotto’s Wine Cellar 
318 Court Street 
Brooklyn, NY 11201 
brooklynwine.com
Sherry-Lehmann Wine & 
Spirits
505 Park Avenue 
New York, NY 10022
sherry-lehmann.com
Sip Fine Wine Inc
67 Fifth Avenue 
Brooklyn, NY 11217 
sipfinewine.com
Union Square Wines
140 Fourth Avenue 
New York, NY 10003
unionsquarewines.com

NEW JERSEY
Amanti Vino
30 Church Street 
Montclair, NJ 07042 
amantivino.com 
Wine Library
586 Morris Avenue
Springfield Township, NJ 07081
winelibrary.com

OMAHA
Corkscrew Wine & Cheese
10924 Prairie Brook Road
Omaha, NE 68144
corkscrewwineandcheese.com
Omaha Wine Company
701 N. 114th Street
Omaha, NE 68154
omahawine.com

PHOENIX
AJ’s Fine Foods
5017 N. Central Avenue
Phoenix, AZ 85012
ajsfinefoods.com
Hidden Track Bottle Shop
111 W. Monroe Street, Ste. 120
Phoenix, AZ 85003
hiddentrackbottleshop.com

Total Wine & More
1670 E. Camelback Road
Phoenix, AZ 85016
totalwine.com

PITTSBURGH
Fine Wine & Good Spirits  
Premium Collection  
5956 Centre Avenue, No. 201
Pittsburgh, PA 15206
finewineandgoodspirits.com

SAN DIEGO
3rd Corner Wine Shop & 
Bistro
897 S Coast Hwy 101, Ste. F-104
Encinitas, CA 92024
the3rdcorner.com 
Vintage Wines Ltd. 
6904 Miramar Road, Ste. 201 
San Diego, CA 92121
vintagewinessd.com
VONS
10675 Scripps Poway Pkwy.
San Diego, CA 92131
vons.com

SAN FRANCISCO
Safeway
1071 El Camino Real
Redwood City,  CA  94063

safeway.com

SANTA ANA
Wine Exchange
1544 E. Warner Avenue
Santa Ana, CA 92705
winex.com

SANTA FE
Susan’s Fine Wine & Spirits
1005 S. Saint Francis Drive
Santa Fe, NM 97505
sfwineandspirits.com

SCOTTSDALE
AZ Wine Company
2515 N. Scottsdale Road, No. 15
Scottsdale, AZ 85260
azwineco.com

SEATTLE
City Cellars Fine Wines
1710 N. 45th Street
Seattle, WA 98103
citycellar.com 
Pike & Western Wine Shop
1934 Pike Place
Seattle, WA 98101
pikeandwestern.com
McCarthy & Schiering
2401B Queen Anne Avenue N.
Seattle, WA 98109
mccarthyandschiering.com 
Esquin Wine Merchants
2700 Fourth Avenue S.
Seattle, WA 98134
esquin.com
West Seattle Wine Cellars
6026 California Avenue S.W.
Seattle, WA 98136
westseattlewinecellars.com

ST. LOUIS
The Wine Merchant, Ltd.
20 S. Hanley Road
Clayton, MO 63105
winemerchantltd.com

SUGAR MOUNTAIN
Erick’s Cheese & Wine
4004 NC Highway 105 S., Unit 10
Sugar Mountain, NC 28604
erickscheeseandwine.com

TAMPA BAY
B21 Fine Wine & Spirits 
43380 U.S. Highway 19 N. 
Tarpon Springs, FL 34688 
b-21.com
Total Wine and More
1720 N. Dale Mabry Highway 
Tampa, FL 33607 
totalwine.com

WASHINGTON, D.C.
Calvert Woodley
4339 Connecticut Avenue N.W.
Washington, DC 20008
calvertwoodley.com
Cordial Wine
1309 Fifth Street N.E., Unit 2
Washington, DC 20002
cordialwine.com
Schneider’s of Capitol Hill
300 Massachusetts Avenue N.E.
Washington, DC 20002
schneiders.com

WICHITA
Jacob Liquor Exchange 
3049 N. Rock Road
Wichita, KS 67226
jacobliquor.com

DISTRIBUTION
OWP is a free publication available at nearly 
1,000 locations throughout Oregon and 
across the country. It is also available by paid 
subscription. Monthly distribution ranges from 
20,000 to 25,000. The following is a sample of 100 
fine wine shops across the U.S. that carry OWP.


