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GE

EDUCATION

HOUSEHOLD INCOME

HOME OWNERSHIP

OCCUPATION

INTERESTS

DISTRIBUTION

41 €0 50 weeeiieeeeeeeeeeeeee 20%
51 t0 60 cevvveiieiieeeenee 35%
O1 0 70, 18%

College Graduates.............. 31%
Post Graduates................... 40%
Attended College................ 93%
$50,000 to 150,000........... 55%
Over $150,000........cccu....... 17%
Own Primary Home.......... 65%
Own 2 or more Homes......27%

Professional.........coeveueuennne 40%
Manager .......ccccoeviiiiiinennne 12%
Business Owner................. 16%
Other..oveveiiciiceeccieeen. 30%
Gourmet Food................... 79%
Culture...ooveveeeeeereeeneenne. 68%
Home Entertainment......... 63%
Health ....oooeviiiiieiiciens 60%
Foreign Travel................... 57%
Charities .....ccoevveeveereeereenenns 30%
Outdoors ....ccveeveeeveeereennee. 68%
Bicycling.....cccocvviiiccinnns 26%
GOlf e 23%
Environmental................... 53%

Subscriptions .......ccccceeuenne 5%

Wine Shops ....c.ceevrevverennnes 40%
WINErIEs ..evvevieuireiiiiennens 35%
Other..c.ccoovneeinneeiens 20%

WHO, WHAT, WHEN, WHERE OF WINE IN OREGON

UIKIEPRESS

Level of Wine Savvy

As you will notice below, some of those surveyed felt
they belonged to more than one category.

ENTHUSIAST ...cciiiiiiiiiiiiiiiiiiiiiiciiicieiiiceaeee. 55%
Passionate about wine experience/research and share
ADVENTURESOME..........cccccovviiniiinninninnnnnnne 44%
Like feeling sophisticated and fun, adventurous and trendy
SAVVY SHOPPER........cccccevviuiiniiniiniininnnnnns 65%
Looking for a great wine at a great value
TRADITIONALIST....cccciiiiiiiiiniiiinciiiincennnenees 27%
Want wine from well-known winery thats been around
SATISFIED SIPPER ......cccccvviiiiiiiiiniiniiniinnnnns 46%
Want a sensible choice to serve to family and friends
OVERWHELMED .......cccoivniiiiinniniiniinninnennns 19%

Want descriptions/recommendations by retail or waiters



